Semiotic Shift
GOALS:

To engage in metacognition using various critical frameworks.

To explore the principles of semiotics- how representational, syntactic and contextual changes alter meaning.

· FIELDWORK:

·  Analyze a print ad: write an analysis of your ad. Makes sure to write a MINIMUM of 2 paragraphs for each of the 3 critical frameworks (structural, feminist, deconstructive) (1-3 pages)
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“Just what is it that makes today’s homes so different, so appealing?”




PROCEDEURE: Using same print add, identify between 2-4 main symbolic visual elements, create a new work with radically different content By using collage, drawing painting or digital manipulation.  using the same 2-4 elements (consider: changing scale, placement, style of representation, and compositional arrangement) 

Hints:
Use glue stuck or gloss medium to paste

your collage together.

Think broadly about relationships.  Look for

 visual resonances.  Don’t worry too much

[image: image2.jpg]


 initially about what the piece means.

Be inventive and think visually- metaphorically

and associatively rather than symbolically.

Try to avoid easy clichés or if you use them,

Turn them on their ear.

Really pay attention to edge and transition.

Structural Analysis Cheat Sheet

Structural Analyses deals with formal relational properties.  These include the elements and principles of design.  As you write your structural analysis consider:

Elements:

Line

Shape

Texture

Value

Color (intensity, hue, value, color systems)

Organization (Principles):

Scale and proportion

Orientation (form to form, or form to picture plane)

Unity/Variety

Balance (type of symmetry, dynamic balance, static balance)

Emphasis (focal point, position in picture plane)

Placement in the 2D plane

Placement in the illusory 3D plane

Dynamics of overall composition or individual elements
Feminist Analysis Cheat Sheet
Feminist analyses tend to focus on: 

1. Power. Who has the power? Who wants it? Who or what is dominant or dominated? What is the type of control? How is control maintained? Major example is “the gaze”  who is looking at whom?  Who is objectified

2. Audience and artwork relationships.  What does the artwork tell us about the artist?  What does the artwork tell us about the intended audience? What are the assumptions and stereotypes that these conclusions are based upon?

3. Psychology and motivation.  What are the motivations of the artist?   What are the motivations of depicted characters or figures?   What are the motivations of the audience who consumes or purchases the image?

Deconstructive Analysis Cheat Sheet
Deconstructive analyses tend to focus on: 

Identifying associations & metaphors and linking these into new webs of meaning.  What does the image remind you of?  What is your understanding of images or objects based upon?  What personal associations do you have?  What social or cultural associations do you have?

Student example of Fieldwork:

· Structural

The ad is centered down the middle of the page. Visually, the ad is separated into two halves. The top half of the ad contains smooth lines, defined shapes, and is aligned symmetrically down the center of the page. The white frame draws attention to the plates because of it’s neutral coloring and because it’s inward corners act as arrows (which draw the eye inward).  The plates are arranged in a square grid. They are unified by round shape but offer variety in their style, color, and or pattern. The colors of the plates revolve around a color scheme of warm blues, pinks, purples, and yellows.

The bottom half of the ad is proportionally smaller than the top half of the ad. Unlike the upper half, the lower half of the ad takes more of a horizontal shape as opposed to a vertical shape. The lower half of the ad also is asymmetrical. The warm pink molding on the wall brings the viewer’s eye down to the lower half of the ad. The clean, simple lines of the table and chairs allow the asymmetrical, static balance of the girl, the bags, and the dog to be harmonious. 

The girl and the dog create diagonal lines sloping towards each other, which draws the viewer’s eye back up to the plates. These diagonal lines also draw focus to the placement of the bags. Each bag is on it’s own linear plane which causes a disturbance amongst the unity of the visual lines created by the girl and the dog. The solid colors of the girl’s outfit, the texture of the dog’s fur, and the matching designs of the plates also add emphasis to the bags.

· Feminist

The power in this ad is in the plates. The plates have a dominating presence because of their unified layout and range of patterns. However the girls wants the power. Though she appears to be friendly, happy, and is attractive, her body is angled away from the viewer, which cuts off the viewer’s ability to make a connection with her. Yet unlike the plates, the girl can and is making eye contact with the viewer, which causes the viewer’s eye to shift between her and the plates. This creates a slight power struggle in the ad.

The warm, feminine color scheme and floral patterns throughout the ad suggest that the intended audience is young women. The dressy clothes of the girl along with her lapdog, bags, and her “liking” of tea also suggest that the ad is aimed towards wealthy, fashionable young women.  This can also be based on the placement of the shadows in the ad. The shadows are clearly behind the girl, which makes her appear superior. She is also at our eye level, which suggests that though she is superior in her wealth and style that we can be her equals. The motivation of the artist is to get young girls to buy LeSportsac bags. The artist does this by making the girl in the ad appear superior to the viewer by showcasing her beauty, wealth, and happiness. However the artist places the girl at our eye level so that viewers are given the impression that they too can be just as happy/pretty as the girl in the ad if they purchase a LeSportsac bag. 

· Deconstructive

The white square frame symbolizes simplicity and sophistication with hints of self-expression/originality placed at the corners. The plates reflect society by stating that everyone is trying to be unique and different. The girl and the dog symbolize wealth and leisure. This ad is associated with the lavish lifestyle that our culture glamourizes. This ad is meant to associate with the stereotypical upper-class American girl: white, pretty, fashion forward, and thin.

The white frame around the plates may also act as a symbol of following the norm. The plates, though unique in pattern and color, all retain the same basic shape, which signifies that they can only be so original compared to one another. The pink molding, unlike the white frame, does not box in the girl. It allows her to be free from what is “mainstream”.

